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Satellite Imagery 
Brings Maps to 
Life

Digital Music Encourages 
“Electronic Snacking”

Photo and Video 
Sharing Soars
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Crossing the Chasm
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Long Weekend Vacation
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Buy Vacation
Packages Online

Buy Combination
Travel Online

Frequent Air
Purchasers

Buy Leisure Travel
Exclusively Online

Buy Travel Online for
Long Weekend
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Likely to Purchase Online Average: 33%
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Online Complex
Travel 
Purchasers

Predisposed
To Buying 
Travel
Online

Frequent Air 
Buyers 
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• Complete transparency.
• Peer collaboration.
• Basic , time-honored things have become much 

easier (e.g., peer reviews, scrapbooks, folders of 
trip information).

• Factor predictive information into information 
queries and responses.

• Speed. Gather and assimilate information -- fast!
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(Finally) Realizing the Power of the Internet
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• The little guy’s (product, channel, site, business)  
significant influence

• Embrace the sum of the niches

• Debunks 80/20 rule (“law of the vital few”)
• The size of your reputation matters more than the 

size of your marketing budget
• Value of distressed, “out of print” or 

discontinued
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(Finally) Realizing the Power of the Internet
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Designed around historical 
data trends and predictive 
analysis…

…these tools    
provide analytical 
capabilities that a person 
simply could not replicate.
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Source: Marc Charron, Managing Director, Europe, Tr ipAdvisor
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Source: Marc Charron, Managing Director, Europe, Tr ipAdvisor
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Paris: 8 of top 10 hotels have fewer than 100 
rooms

London: 6 of top 10 hotels have fewer than 75 
rooms

Berlin: #4 hotel has 14 rooms
Rome: #1 hotel has 11 rooms
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Source: Marc Charron, Managing Director, Europe, Tr ipAdvisor
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User-generated videos provide 
unmatched destination authenticity

Individualized 
podcasts 

support travel

Portable media consumption 
becomes more routine
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Designed around utilizing 
others’ experiences and 
affinity preferencing…

…these sites filter 
recommendations and 

accelerate trip planning and 
decision making.
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Designed around aggregating 
content from lots of sources…

…these sites filter tags in order 
to allow users to sift through 

content quickly.
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Get Dinged for deals…

…when it snows…

…or the price is right.
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Buy travel from your calendar

Search from IM

And from your car
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