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How to be Original
and maintain
Individuality...

whilst maintaining
Corporate Brand Integrity



Spa brands demanding uniformity hold their
brand together using:



Spa brands allowing individuality hold their
brand together using:
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Core Values picked from the spa industry:

ethics and fairness
earth friendly
Wellness
authentically local
supporting the local community
enjoy ourselves



Originality In Spa Product range



Originality In Spa theme
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Product driven Brand driven Independent

Spa consultants Spa consultants Spa consultants
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Thank You.

Andrew Gibson

Group Director of Spa
Mandarin Oriental Hotel Group
agibson@mohg.com







