748 Global Spa Summit

_ JOINING TOGETHER SHAPING THE FUTURE.

General Session
Monday, May 19th, 2008
11:30am - 12:15pm

Empire Room

Europe at the Crossroads: Embracing Change in France,
Germany, Italy, Spain and the UK

Panel Leader:
Victoria Fuller, Founder and Director, Travel PRCo, United Kingdom
Panelists:
Barbara Gavazzoli, Intl. Director of Marketing & Education, [Comfort Zone], Italy
Geraldine Howard, President, Aromatherapy Associates, United Kingdom
Alain Masazza, Director of Operations, LeSpa International, Accor Thalassa, France
Dagmar Rizzato, CEO, Rizzato Spa Consulting, Germany
Egli Stamatiou, Corporate Spa Manager, Hospes Hotels & Moments, Spain
Kevin Turnbull, Chief Executive, SpaFinder Europe, United Kingdom

Scribes:
Michal Gordon (Cornell), Alexis Palmer-Strong (Cornell), and Jennifer Simonian (EHL)
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Victoria Fuller (Panel Leader):
Diversity and cultural balance yield unique and indigenous spa cultures.
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There is no spa “package’:

= France is focused on thalassotherapy

= Germany is more focused on wellness and the medical arena
= |taly has greater interest in incorporating water into facilities

The European spa consumer is:

= Well-traveled

< Knowledgeable

= Discovering new treatments globally
e Sophisticated
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Scale and Potential

+ Europe is the largest regional spa market in the world

+ Leads Asia-Pacific and North America in terms of revenues, number of
spas and employment

+ In 2007, Europe had an estimated 22,607 spas, earning $18.4 billion in
revenues and employing 441,727 people

+ The top five European spa markets in terms of revenue are Germany,
France, Italy, United Kingdom and Spain

+ Estimated fotal number of spas and tofal spa revenue per market:
Germany: 3,971 US$ 3,842 7 million
France: 2,746 US$ 2,299 0 million
UK: 2,468 US$1,724.0 million
Italy: 2,391 US$ 2,237.5 million
Spain: 1,816 US$ 1,527.0 million

The Global Spa Economy 2007 - SR Intemational

Europe has an $18.4 billion spa market—the largest in th~e world.
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Technology and the Internet are vital to the industry - Internet provides a direct link
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Scale and Potential

+ 38 million - the estimated number of active spa goers in Europe’s 5 key
spa markets. Nearly 20% more than the US

+ 23,000 - the estimated number of Day/Salon Spas in Europe.
That compares to around 21,000 in the US

+ Indicative of the strong spa/health/wellness tradition across Europe
and the level of consumer demand for spa products and services

Kevin Turnbull:

There is a sense of holiday entitlement in Europe.

“Forced into leisure”
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focused and has more time to adhere to their personal concerns.
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The power of the European spa goer

= Europeans get more holidays: Germany 42 days
France 37 days
Italy 33 days
Spain 31 days
UK 28 days

= Wealthy and ageing European baby boomers
...spending more on health and wellness
...with more time for leisure

= Europe has highest proportion of over 60s

= Over 50s account for 50% of leisure spending
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Traditional spas

e Started in Europe

= Are wellness and therapy based

< Have a “no gain without pain” mentality

= See water as the focus (thalassotherapy or mineral)

These spas later adopted a more wellness and relaxation focus (stress management) gnd
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more).

Victoria Fuller (Panel Leader):

A few well-known Europeans spas today: verimc g ) %t Globa
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The leading brands of Europe have natural gl

and organic products. s
Will it remain a natural approach or will it
become a more medical/surgical approach
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the rock and roll generation- is this a
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Question to Panelists:

What are some of the biggest challenges in
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people of many cultures.
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The challenge is two-fold:
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Geraldine Howard:
It is important for the spa industry in Europe not to lose the water-based culture |
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Victoria Fuller (Panel Leader): )
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informed about traditional treatments.

Question to Panelists:
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Egli Stamatiou:
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Family spas are the most exciting new op-
portunity being developed.
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There is an increasing focus on how to raise
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greening (sustainability) is a big trend.

. Austria is really taking the lead on greening
A B gUUECEEUEUWE TUBT Ol UESK

3TIOEUOTUTEWETOOEUERAT EIEIERNOOUTWITIULEUTTPTU - OTBEEOUEOEIOOUT
SEUITUOSUUOX TEOUup T TOEUOUG Y UOTEUREN™ *ATETuL IxUEREN = UOTEU&N , OOEOYEW/OIECED
10OEODENL UUUREN200YEODEMWEOE4OUEROT MO T TUOEUOT 6

080w , EUEAAED |
STTUTBUEONOXEEWOIITTISUUOH3 TTROEUIIaTOP TY TUWRUOOUTEFTEIT EvE AT Tul00P-
down of the economy than by the strong Euro.
Egli Stamatiou:
(i< UOEEEOTWUTEWU T TUE GUEUD0WO > 1 OUEOOULIIOUi4- 24E TYT00x O 10U

JETIK



Page 6

Kevin Turnbull:
More American spas are now reaching out to the European market.

Audience Question: |
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Victoria Fuller (Panel Leader):
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Geraldine Howard:
There is a customer-driven trend toward high street spas. Dove has also introduced a
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JOINING TOGETHER SHAPING THE FUTURE.
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brings together leaders and visionaries to positively impact and
shape the future of the global spa and wellness industry.
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