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Victoria Fuller (Panel Leader):
Diversity and cultural balance yield unique and indigenous spa cultures.
$ÜÙÖ×ÌɯÏÈÚɯƘƛɯÊÖÜÕÛÙÐÌÚɯÞÐÛÏɯËÐřÌÙÌÕÛɯÓÈÕÎÜÈÎÌÚȮɯÊÜÓÛÜÙÌÚȮɯÈÕËɯÏÐÚÛÖÙÐÌÚȭɯɯ

There is no spa “package”:
France is focused on thalassotherapy
Germany is more focused on wellness and the medical arena
Italy has greater interest in incorporating water into facilities

The European spa consumer is:
Well-traveled
Knowledgeable
Discovering new treatments globally
Sophisticated

 
 ÙÌɯ$ÜÙÖ×ÌÈÕÚɯÎÌŲÐÕÎɯÛÏÌɯÚÈÔÌɯÓÌÝÌÓɯÖÍɯÛÙÌÈÛÔÌÕÛɯÐÕɯ$ÜÙÖ×ÌɯÈÚɯÛÏÌàɯÈÙÌɯÈÉÙÖÈËȳ

•
•
•

•
•
•
•
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Europe has an $18.4 billion spa market—the largest in the world.
(ÕɯƖƔƔƚȮɯÛÏÌÙÌɯÞÌÙÌɯƘƙƜɯÔÐÓÓÐÖÕɯÛÖÜÙÐÚÛɯÈÙÙÐÝÈÓÚȭɯƗƜɯÔÐÓÓÐÖÕɯÈÊÛÐÝÌɯÚ×ÈɪÎÖÌÙÚȭ
6ÐÓÓɯÛÏÈÛɯÉÌɯÚÜÚÛÈÐÕÈÉÓÌɯÞÐÛÏɯÛÏÌɯÐÕÊÙÌÈÚÐÕÎɯÎÈÚɯ×ÙÐÊÌÚȳ
 



3ÏÌÙÌɯÈÙÌɯƖƙƚɯÔÐÓÓÐÖÕɯ(ÕÛÌÙÕÌÛɯÜÚÌÙÚɯÐÕɯÛÏÌɯ$ÜÙÖ×ÌÈÕɯ4ÕÐÖÕȭɯ(ÕɯÛÏÌɯŗÝÌɯÒÌàɯÔÈÙÒÌÛÚɯÐÕ
ÛÏÌɯ$4ȮɯÛÏÌÙÌɯÈÙÌɯƕƛƖɯÔÐÓÓÐÖÕɯ(ÕÛÌÙÕÌÛɯÜÚÌÙÚȮɯÞÏÐÊÏɯÐÚɯƙƚǔɯÖÍɯÛÏÌɯ×Ö×ÜÓÈÛÐÖÕȭ
Technology and the Internet are vital to the industry - Internet provides a direct link
ÛÖɯ×ÜÙÊÏÈÚÌɯÊÈ×ÈÉÐÓÐÛÐÌÚɯÈÕËɯ×ÙÖŗÛɯ×ÖÛÌÕÛÐÈÓȭ

/ÈÎÌɯƗ

Kevin Turnbull:
There is a sense of holiday entitlement in Europe.
“Forced into leisure”
3ÏÌɯ!ÈÉàɯÉÖÖÔÌÙɯÕÜÔÉÌÙÚɯÈÙÌɯÙÐÚÐÕÎȮɯÛÏÐÚɯËÌÔÖÎÙÈ×ÏÐÊɯÐÚɯÔÖÙÌɯÏÌÈÓÛÏɯÈÕËɯÞÌÓÓÕÌÚÚɯ
focused and has more time to adhere to their personal concerns. 



Traditional spas
Started in Europe
Are wellness and therapy based
Have a “no gain without pain” mentality
See water as the focus (thalassotherapy or mineral)

 
These spas later adopted a more wellness and relaxation focus (stress management) and 
ÈÙÌɯÕÖÞɯËÌÝÌÓÖ×ÐÕÎɯÈɯÏÖÓÐÚÛÐÊɯÓÐÍÌÚÛàÓÌɯÈ××ÙÖÈÊÏɯȹÞÐÛÏɯÈÓÛÌÙÕÈÛÐÝÌɯÛÏÌÙÈ×ÐÌÚȮɯËÌÛÖßȮɯÈÕËɯ
more). 
 
Victoria Fuller (Panel Leader):
A few well-known Europeans spas today:
%ÖÜÙɯ2ÌÈÚÖÕÚȮɯ/ÙÖÝÌÕÊÌȮɯ%ÙÈÕÊÌ
3ÚÊÏÜÎÎÖÕɯ!ÌÙÎÖÈÚÌɯ2×ÈȮɯ2ÞÐÛáÌÙÓÈÕË
1ÌÚÖÙÛɯÈÕËɯ'ÐËÌÈÞÈàɯ2ÊÏÓÖÚÚɯ$ÐÔÈÕȮɯ

      Germany
,ÈÕËÈÙÐÕɯ.ÙÐÌÕÛÈÓȮɯ'àËÌɯ/ÈÙÒȮɯ+ÖÕËÖÕ

The leading brands of Europe have natural 
and organic products.
 
Will it remain a natural approach or will it 
become a more medical/surgical approach
ÛÖɯÞÌÓÓÕÌÚÚȳɯ6ÏÈÛɯÐÚɯÛÏÌɯÍÜÛÜÙÌȳɯ(ÕɯÙÌÎÈÙËÚɯÛÖɯ
the rock and roll generation- is this a
ÛÙÌÕËȳɯɯ

Question to Panelists:
What are some of the biggest challenges in 
ÛÏÌɯ$ÜÙÖ×ÌÈÕɯ2×Èɯ,ÈÙÒÌÛȳ
 
!ÈÙÉÈÙÈɯ&ÈÝÈááÖÓÐȯ
3ÏÌɯÊÏÈÓÓÌÕÎÌɯÐÚɯËÌŗÕÐÛÐÖÕɯÈÕËɯÛÌÙÔÐÕÖÓÖÎàȭɯɯ
$ÕÎÓÐÚÏɯÚ×ÌÈÒÌÙÚɯÒÕÖÞɯÞÏÈÛɯÐÛɯÈÓÓɯÔÌÈÕÚȮɯÉÜÛɯ×ÌÖ×ÓÌɯÐÕɯ(ÛÈÓàȮɯÈÕËɯ2×ÈÐÕȮɯÌÛÊȭɯÈÙÌɯÐÕ-
ÛÐÔÐËÈÛÌËȭɯ'ÖÞɯËÖɯ×ÌÖ×ÓÌɯÐÕɯ(ÛÈÓàɯÈÕËɯ2×ÈÐÕɯËÌŗÕÌɯÞÏÈÛɯÛÏÌàɯÖřÌÙɯÈÕËɯÔÈÕÈÎÌɯÎÜÌÚÛɯ
Ìß×ÌÊÛÈÛÐÖÕÚȳ
 
3ÏÌÚÌɯÚ×ÈÚɯÈÙÌɯÎÖÖËɯÍÙÖÔɯÈɯÛÌÊÏÕÐÊÈÓɯ×ÌÙÚ×ÌÊÛÐÝÌȮɯÉÜÛɯÕÖÛɯÝÌÙàɯÎÖÖËɯÈÛɯÊÈÙÐÕÎɯÍÖÙ
people of many cultures.
 
 ÓÈÐÕɯ,ÈÚÈááÈȯ
The challenge is two-fold:
/ÙÖŗÛÈÉÐÓÐÛàɯÖÍɯÛÏÌɯÚ×ÈÚȯɯ2ÛÈŚÕÎɯÐÚɯÈɯÏÐÎÏɯÊÖÚÛɯÌÚ×ÌÊÐÈÓÓàɯÞÐÛÏɯÚÖɯÔÈÕàɯÌß×ÌÊÛÌËɯÉÌÕ-
ÌŗÛÚɯÍÖÙɯÌÔ×ÓÖàÌÌÚɯȹÝÈÊÈÛÐÖÕȮɯÔÌËÐÊÈÓȮɯÌÛÊȭȺȭɯɯ ÓÚÖȮɯÚÈÓÈÙÐÌÚɯÐÕɯÛÏÈÛɯ×ÈÙÛɯÖÍɯÛÏÌɯÞÖÙÓËɯ
are very high.

•
•
•
•

•
•
•

•

•
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$ËÜÊÈÛÐÖÕȯɯ3ÙÈÐÕÐÕÎɯÈÕËɯÛÌÈÊÏÐÕÎɯÚ×ÈɯÚÛÈřɯÈÉÖÜÛɯÛÙÌÕËÚȮɯÔÌÕÛÈÓÐÛàȮɯÊÜÚÛÖÔÌÙɯÍÖÊÜÚȮɯ
ÈÕËɯËÖÐÕÎɯÈÓÓɯÖÍɯÛÏÈÛɯÞÐÛÏɯÈɯÍÖÊÜÚɯÖÕɯ×ÙÖŗÛÈÉÐÓÐÛàɯÈÛɯÛÏÌɯÚÈÔÌɯÛÐÔÌȭ

 
Geraldine Howard:
It is important for the spa industry in Europe not to lose the water-based culture
ÉÌÊÈÜÚÌɯÛÏÈÛɯÐÚɯÐÛÚɯÝÌÙàɯÐËÌÕÛÐÛàȭɯɯ(Õɯ$ÜÙÖ×ÌȮɯÛÏÌÙÌɯÐÚɯÚÖɯÔÜÊÏɯÍÖÊÜÚɯÖÕɯÞÌÓÓÕÌÚÚȮɯÏÌÈÓÛÏȮɯ
ÈÕËɯÏÌÈÓÐÕÎȮɯÛÏÈÛɯÛÖɯÓÖÚÌɯÛÏÌɯɁÏÌÈÓÐÕÎɯÞÈÛÌÙÚȮɂɯÞÖÜÓËɯÔÌÈÕɯÓÖÚÐÕÎɯÐÛÚɯÐËÌÕÛÐÛàȭ

Victoria Fuller (Panel Leader):
3ÏÌÙÌɯÐÚɯÈɯÕÌÌËɯÛÖɯÎÌÛɯ×ÌÖ×ÓÌɯÛÖɯÙÌÊÖÎÕÐáÌɯÛÏÐÚɯ(supporting Geraldine’s point) and also to 
ÈŲÙÈÊÛɯÉÙÖÈËÌÙɯÊÓÐÌÕÛÌÓÌɯÍÙÖÔɯÖÜÛÚÐËÌɯÖÍɯ$ÜÙÖ×Ìȭ
 
#ÈÎÔÈÙɯ1ÐááÈÛÖȯ
*ÌÌ×ɯÐÕɯÔÐÕËɯÛÏÈÛɯÈÓÛÏÖÜÎÏɯÊÖÕÚÜÔÌÙÚɯÚ×ÌÕËɯÈɯÓÖÛɯÖÍɯÛÐÔÌɯÖÜÛÚÐËÌɯ$ÜÙÖ×ÌȮɯÛÏÌàɯÈÙÌɯÈÓÚÖɯ
informed about traditional treatments.

•

/ÈÎÌɯƙ

Question to Panelists:
 ÙÌɯÛÏÌÙÌɯÈÕàɯÌßÊÐÛÐÕÎɯÕÌÞɯÖ××ÖÙÛÜÕÐÛÐÌÚȳ
 
Egli Stamatiou:
(Õɯ2×ÈÐÕȮɯÛÏÌÙÌɯÐÚɯÈɯÓÖÛɯÖÍɯÕÌÞɯËÌÝÌÓÖ×ÔÌÕÛɯ
ÈÕËɯÐÕÝÌÚÛÔÌÕÛɯÛÖɯÈŲÙÈÊÛɯÛÖÜÙÐÚÛÚɯÕÖÞȭ
Family spas are the most exciting new op-
portunity being developed.
 
#ÈÎÔÈÙɯ1ÐááÈÛÖȯ
There is an increasing focus on how to raise 
ÊÏÐÓËÙÌÕɯÐÕɯÈɯÏÌÈÓÛÏàɯÓÐÍÌÚÛàÓÌȭɯ ÓÚÖȮ
greening (sustainability) is a big trend.  
Austria is really taking the lead on greening
ȹÚÛÈÕËÈÙËÚȮɯËÌÚÐÎÕȮɯÌÛÊȭȺ

 
!ÈÙÉÈÙÈɯ&ÈÝÈááÖÓÐȯ
3ÏÌɯÔÈÙÒÌÛɯÏÈÚɯËÌÔÖÊÙÈÛÐáÌËɯÈɯÉÐÛɯÔÖÙÌȭɯɯ3ÏÌÙÌɯÈÙÌɯÍÌÞÌÙɯ ÔÌÙÐÊÈÕÚɯÈÕËɯÔÖÙÌ
$ÈÚÛÌÙÕɯ$ÜÙÖ×ÌÈÕÚɯȹ!ÌÓÈÙÜÚȮɯ!ÜÓÎÈÙÐÈȮɯ"áÌÊÏɯ1Ì×ÜÉÓÐÊȮɯ'ÜÕÎÈÙàȮɯ,ÖÓËÖÝÈȮɯ/ÖÓÈÕËȮ
1ÖÔÈÕÐÈȮɯ1ÜÚÚÐÈȮɯ2ÓÖÝÈÒÐÈȮɯÈÕËɯ4ÒÙÈÐÕÌȺɯÐÕɯÛÏÌɯÔÈÙÒÌÛȭ
 
 ÓÈÐÕɯ,ÈÚÈááÈȯ
3ÏÌÙÌɯÐÚɯÈÕɯÐÔ×ÈÊÛɯÖÍɯÛÏÌɯ$ÜÙÖȭɯ3ÏÌɯÐÕËÜÚÛÙàɯÏÖÞÌÝÌÙȮɯÐÚɯÔÖÙÌɯÈřÌÊÛÌËɯÉàɯÛÏÌɯÚÓÖÞ-
down of  the economy than by the strong Euro.
 
Egli Stamatiou:
(ÛɀÚɯ×ÙÖÉÈÉÓÌɯÛÏÈÛɯÛÏÌɯËÖÓÓÈÙɯÞÐÓÓɯÖ×ÌÕɯËÖÖÙÚɯÍÖÙɯ42ɯËÌÝÌÓÖ×ÔÌÕÛȭ
 



Kevin Turnbull:
More American spas are now reaching out to the European market.
 
Audience Question:
%ÙÈÕÊÌɯÐÚɯÈɯÝÌÙàɯËÐŚÊÜÓÛɯÔÈÙÒÌÛɯȹÏÐÎÏɯÚÈÓÈÙÐÌÚȮɯÎÙÌÈÛɯÈÔÖÜÕÛɯÖÍɯÝÈÊÈÛÐÖÕɯÛÐÔÌȺȭɯɯ(ÚɯÛÏÌ
Ú×ÈɯÔÈÙÒÌÛɯËàÐÕÎɯÖÜÛȳ
 
Victoria Fuller (Panel Leader):
-ÖȮɯÉÜÛɯÛÏÌÙÌɯÐÚɯÈɯÊÖÕÝÌÙÎÌÕÊÌɯÖÍɯÉÌÈÜÛàɯÈÕËɯÚ×Èȭ

Geraldine Howard:
There is a customer-driven trend toward high street spas. Dove has also introduced a
ÏÐÎÏɯÚÛÙÌÌÛɯÚÈÓÖÕɯÊÏÈÐÕȭɯɯ ÛɯÛÏÌɯÌÕËɯÖÍɯÛÏÌɯËÈàȮɯÊÖÕÚÜÔÌÙÚɯÈÙÌɯËÙÐÝÐÕÎɯÛÏÌɯÐÕËÜÚÛÙàȭ

Page 6



3ÏÌɯ&ÓÖÉÈÓɯ2×Èɯ2ÜÔÔÐÛɯÐÚɯÈÕɯÐÕÛÌÙÕÈÛÐÖÕÈÓɯÖÙÎÈÕÐáÈÛÐÖÕɯÛÏÈÛ
brings together leaders and visionaries to positively impact and

shape the future of the global spa and wellness industry.
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