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Europe at the Crossroads

Embracing Change in France, Germany, Italy, Spain and the United Kingdom
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The European Panel

Panel Leader Victoria Fuller
Founder & Director, Travel PRCo, UK

Panelists Barbara Gavazzoli
International Director of Marketing & Education, [comfort zone], Italy

Geraldine Howard
President, Aromatherapy Associates, UK

Alain Masazza
Director of Operations, LeSpa International, Accor Thalassa, France

Dagmar Rizzato
CEO, Rizzato Spa Consulting, Germany

Egli Stamatiou
Corporate Spa Manager, Hospes Hotels & Moments, Spain

Kevin Turnbull
Chief Executive, SpaFinder Europe
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Europe — at a Cultural Crossroads?

« A History of Diversity:
Byzantine, Goth, Hun, Mongol, Moor, Ottoman, Roman,

Viking and Visigoth — the many cultures that have shaped
Spa in Europe over the ages

 Indigenous Wellness:
Eastern European Bath-house, Germanic Kur, French
Thalassa, Spanish Balnearios, Turkish Hammam — the many
European treatments that have shaped the global spa sector




The Challenges Today

» Understanding Markets
» Spa Terminology
» Spa & Beauty

* Meeting Customer Expectations
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$18.4 billion!
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Scale and Potential

Europe is the largest regional spa market in the world

Leads Asia-Pacific and North America in terms of revenues, number of
spas and employment

In 2007, Europe had an estimated 22,607 spas, earning $18.4 billion in
revenues and employing 441,727 people

The top five European spa markets in terms of revenue are Germany,
France, Italy, United Kingdom and Spain

Estimated total number of spas and total spa revenue per market:
Germany: 3,971 US$ 3,842.7 million
France: 2,746 US$ 2,299.0 million
UK: 2,468 US$ 1,724.0 million
Italy: 2,391 US$ 2,237.5 million
Spain: 1,816 US$ 1,527.0 million

The Global Spa Economy 2007 - SRI International
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Scale and Potential

» 458* million tourist arrivals to Europe in 2006
e That's 55% of the global total
» The majority is Europe to Europe

* In context — the total population of the EU is 493 million**

*World Trade Organization

**Eurostat HRST and Population statistics




%41 Global Spa Summit

— JOINING TOGETHER SHAPING THE FUTURE.

256 million!
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Scale and Potential

256 million —the number of internet users in the EU

That's 52% of the population

In the 5 key markets we are discussing today there are 172 million

internet users - 56% of the population

In context — the top 3 activities online are:
- Sending & receiving e-mail
- Researching information
- Researching and buying travel and accommodation services

Internet Worldstats.com - June 2007
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European Spas today
Tschuggen Bergoase Spa, Switzerland



European Spas today
Resort & Hideaway Schloss Elmau, Germany.
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