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I
.— JOINING TOGETHER. SHAPING THE FUTU R E I ——

Which segments of the spa and wellness industry do you think
holds the biggest opportunity for expanding your business?

T — _ 17 6%

2) Day Spas _ 15.4%

3) Medical Spa (Cosmetic) _ 12.1%

4) Preventative Health _ 37.4%
5) Chain or Branded Spas _ 15.4%

6) Real Estate _ 2.2%




%21 Global Spa Summit

— JOINING TOGETHER. P‘hH.l‘\PIN( THE FUTL R s

Which item will have the most influence
on your business moving forward?

1) The Internet

2) Sustainability

3) Preventative Healthcare

4) Ageing Population

42.9%




%2l Global Spa Summit

— JOINING TOGETHER. PHJ‘I.PIN( THE FUTURED s

How critical to your business are both informal and formal
partnerships with other businesses and industries?

1) Very 63.1%

2) Somewhat 26.2%

3) Not at all 10.7%




%2l Global Spa Summit

— JOINING TOGETHER. PH.I'\PIN( THE FUTLUED s o

Would you consider merging with one of your competitors in
order to expand your business?

1) Yes 50.5%

2) Maybe 27.0%

22.5%

3) No




%2l Global Spa Summit

— JOINING TOGETHER. PHJ‘I.PIN( THE FUTURED s

With which industry would you be most interested in collaborating?

1) Consumer Goods _ 7.1%

2) Information Technology - 12.9%
3) Travel and Tourism _ 20.0%
4) Construction & Real Estate - 10.0%

5) Healthcare I /5.7%

6) Media & Entertainment _ 4.3%




%2l Global Spa Summit

— JOINING TOGETHER. PHJ‘I.PIN( THE FUTURED s

Which factor will be most critical to the expansion and
profitability of the spa and wellness industry?

1) Public policy and Government - 14.4%

2) Healthcare Insurance Regulations _ 25 0%

3) The Hotel Construction Pipeline - 13.5%

4) Emerging Consumer Markets 19.2%

5) Marketing 27.9%




%4l Global Spa Summit

— JOINING TOGETHER. P SHAPING THE FUTURE

How much influence will Sustainability and Environmental
Responsibility have on your organization?

1) Very much 51.4%

2) Somewhat 36.0%

3) Very little 12.6%




%2l Global Spa Summit

— JOINING TOGETHER. PH.I'\PIN( THE FUTLUED s o

Has the current economic climate improved
the labor shortage in the global spa industry?

1) No 26.0%

2) Somewhat 34.4%

3) Yes 39.6%




%2l Global Spa Summit

— JOINING TOGETHER. PH.I".PIN( THE FUTURE

What do you consider to be the #1 problem
facing the global spa industry today?

1) Lack of Benchmarks

6.9%
2) Definitions/Standards/Best Practices Issues 28.7%
3) Keeping up with Technology 4.0%
4) Labor Shortage 4.0%
5) Labor Costs 10.9%
6) Low Margins 14.9%
7) Medical Liability 2.0%
8) Over Supply of Spas 5.9%
9) Training/Education 20.8%

10) Funding Limitations 2.0%
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Which segments of the spa and wellness industry do you think holds the biggest
opportunity for expanding your business?

25.0%

Asia-Pacific 41.7%

17.9%
17.9%
Europe 28.6%

17.9%

3.6%

Latin America/Caribbean

Middle East/Africa
50.0%

Americas 55.6%0

Global

L] Luxury Spas B Vvedical Spa (Cosmetic) B Chain or Branded Spas
B Day Spas Preventative Health Real Estate



Which item will have the most influence
on your business moving forward?

Asia-Pacific 46.7%

45.5%

Europe
18.2%

Latin America/Caribbean

Middle East/Africa

Americas

42.9%
Global

. The Internet - Preventative Healthcare
- Sustainability Ageing Population



How critical to your business are both informal and formal partnerships with other
businesses and industries?

75.0%
Asia-Pacific

Europe

Latin America/Caribbean

Middle East/Africa

75.0%
25.0%

46.2%
38.5%

Americas

93.3%
Global

- Somewhat . Not at all

. Very




Would you consider merging with one of your competitors in order to expand your
business?

Asia-Pacific 40.0%

41.7%
Europe

Latin America/Caribbean

60.0%
Middle East/Africa

40.0%

Americas 40.0%

75.0%
Global




With which industry would you be most
interested in collaborating?

Asia-Pacific
63.6%

Europe

Latin America/Caribbean

e e 2
50.0%

Americas
62.5%

Global

. Consumer Goods Construction & Real Estate
- Information Technology . Healthcare
- Travel and Tourism Media & Entertainment



Which factor will be most critical to the expansion and profitability of the spa and wellness
industry?

14.3%

Asia-Pacific 14.3%

31.3%
Europe

31.3%

Latin America/Caribbean

33.3%
Middle East/Africa 33.3%

Americas

Global

| Public policy and Government Emerging Consumer Markets
- Healthcare Insurance Regulations . Marketing
- The Hotel Construction Pipeline



How much influence will Sustainability and Environmental Responsibility have on your
organization?

71.4%
Asia-Pacific
60.0%
Europe
Latin America/Caribbean
16.7%
Middle East/Africa 83.3%
50.0%
Americas 50.0%
54.2%
Global 25.0%
20.8%
. Very much - Somewhat . Very little




Has the current economic climate improved
the labor shortage in the global spa industry?

41.7%

Asia-Pacific 41.7%

Europe

38.7%

Latin America/Caribbean

Middle East/Africa

Americas
54.5%

Global

54.5%

B ves

- Somewhat



What do you consider to be the #1 problem
facing the global spa industry today?

Asia-Pacific

40.6%

12.5%

Europe 12.5%

18.8%

Latin America/Caribbean

— 40.0%

Middle East/Africa gg;gﬁ’;g
20.0%
% I52%
Americas il 38.5%
7.4%
m— s 24.0%
Global 12.0%
36.0%
. Lack of Benchmarks Low Margins
- Definitions/Standards/Best Practices Issues - Medical Liability
- Keeping up with Technology - Over Supply of Spas
Labor Shortage - Training/Education

. Labor Costs - Funding Limitations
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